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Radian6, a small insight

In the ever desperate search of creating more insight into the “talk of the town”, I stumbled upon radian6.
It allows you to create a dashboard, using 5 types of widgets to create insight into talk around your brand(s).
These widgets are :

- Influence viewer
Creating an oversight of where the biggest “talk” (and who) around your brand is available

- River of news
Creating a resultset of your search keywords, with the ability to filter and sort, based on various metrics

- Topic Trends
Creating a linear graph with a trend graphic allowing you to compare yourself with competitor buzz for example

- Topic Analysis
Almost the same as topic trending, although the drilldown is counted, and can be segmented in several parts.

- Conversation Cloud
Creating a tagcloud with topics around the keywords you've searched for. Allowing for more drilldowns (and creating

other widgets from those tags again)

Radian6.com seems to be offering the best possibilities at the moment, for checking out the “buzz” around your
brand in several sources, including :

- Twitter
- Flickr

- Google

And also applies several metric like influence, number of inbound links and several others to create great overviews
in several posibilites, like piecharts, graphs and textual overviews.

Possibilities are almost limitless and drilling down into the results is really impressive.

Creating reports, sending them automatically is also very easy and possibly one of the most powerfull tools included
into the Radian6 platform is the “workflow"” option in the “River of news"” widget of radian6.

The following pages will show you several of these widgets, some setup screens and reports generated.
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Topic profile manager

The screen where you setup your profiles (e.g. mcdonalds in this example, taken from the webinar I had with the
guys from radian6.com)

These profiles are used again in every widget, please take your time to setup this in a good way.

Topic Profile Manager

The Topi Profie Mansgerskows yu 1
be most mporart. Seled Save Topi: Profie

Topic Prosies

Please select a Topic Profile to the left or

¥ Keywo: s wnd Keyword Groups

 Topie Profie Svu (&) Advanced features
opic Prof ™
Choose / Create Keyword Group Choose a Group Type
Meeting Masters | None v
MPU
o Include content that any of the following keywords:

"Meeting Masters"

Ensure content any of the following keywords

B Keywords and Keyword Groups
B Influencer EQ Weightings.

[Seseww——-]
—

Drilling down into the topic profile editor, adding a profile (bottom left) and setting up keywords (bottom right)
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This widget shows you the biggest influencers for your search profile. The weight of each metric is set in your search
profile, so you can pick yourself if you think inbound links are more important than ontopic comments on a blog for
example.

Configuration  Help  Video Tutorials @& { 35 b @ [1 f 23] 4] a Welcome, Kees Romkes (& Logout )
Influence

Viho's influencing MINDZ.com ?

Score v Influencer

100 youbo.com [Nevile1337) 5 0 130 ) ) 0 A
92 Camaro Forum armaro / 2010 Ca. 9 23 94 ) ) ) 0¢ -
n Darwar, Colorado Hip-Hop 1¢ 14 2¢ 1 3 0 0 0 04
60 Hoar 1t First 2 75 0 8 3 0¢
80 RinXAu 4 62 0 57 2 ) ) ) 0
58 Camaro Forum - 2009 Camaro / 2010 Ca. 1 50 0 16 5 a aa B
Social Profile
58 yoube.com [soldjahfromthenorh] 14 ¢ 52 0 51 ) (
58 youribe.com 1 43 0 4 4 t 3 .
Social Profile:
54 Colorado Hip-Hop | COStandUp.com 2 6 0 5 ) (
52 3 4 0 14 3 0 { twitter.com/jkivit
52 Tom tol 10 30 0 23 5 0 t
49 tash plastictinking org 10 a3 0 9 5 0 ;D linkedin.com/inijkivit
48 5th Gon 2010 Camaro 2¢ NA 0 =t 2 0 {
4 SMaLeam 5 ' 0 1 TD . jkivit.tumblr.com/
43 youwbe.com [Kitegur12) 1 19 0 16 4 0 {
— = <o < —— l delicious.com/multiscope

3 google.com/reader/shared/09794167264164731391
E] pownce.comijkivit

furl.nettmembers/multiscope
e » flickr.com/photosijkivit/

Bottom right shows you a popup with any “social DNA” tagged to this particular post. A twitter popup like shown
above, also shows this users’ facebook, friend feed and last.fm for example.

When do I use this ?
Checking out who is talking about who and if the person talking about me (or my brand) has a great bunch of
followers. This could also lead to more priority in workflow for example.
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Dashboard - River of news widget

Creating a river of news widget from one of your profiles is easy, but the real power comes from creating these

widgets from a drilldowned portion of analytics.

This widget is the most powerfull, as far as I can see now. Main reason for this, is the workflow option in the river of
news, allowing me to assign “tags” to a certain piece of information, assign a relevance, assign a person to solve this
and assign priority. It also allows drilling down even more, creating a popup with twitter information about that

person that told something about your brand for example.

699)

\
| \ TWEET FROM: MINDZVOICE & Unsssigned
| \
| \‘ Posted on May 25, 2009 at 5:11 PM \‘, New content, not revie... Audit Trail
| 3 T [MINDZ .com]Elog: Procrastineren, de kunet van het uitstellen
| 1 http:isbit.ly/2s npp No priority epecified @ Sentiment
\
| \
[ | }’I #) Not classified € Quick Cloze
| ( |
I | N ollowers: 113 Updates: 1423 Source MINDZVoice (twitter.com)
| \ FRn S
: J \ . \
| ‘1} iy \ TWEET FROM: GORDONLOKENBERG 8 Unessigned Notes / Tage J
| I\ J \
1/} B ] \ I [ Posted on May 25, 2009 at4:35 PM & New contert, not revie... , Audit Trail
\ \ 1 \ R ane RT @MINDZVoice: MINDZ.com]Blog o ) )
\ Jeanet Bathoom epreekt over Linkedin hitp2/ibit ly/SKgBX YES, ik No priority epecified &> Sentiment
B ben er bij
#) Not classified &9 Quick Cloze
" Following: 3843 s: 3614 Updates: 14191 Source GordonLokenberg (twitter.com) :,
TWEET FROM: JEANETBATHOORN 8 Unassigned Notes / Tage
May 22 (5.00 AM)  May 28 (5:00 AM)  Jun 3 (5:00 AN & e
r W Posted on May 25, 2009 at4:32 PM 0 New content, not revie... ; Audit Trail
MINDZ .comiBlog: Jeanet Bathoorn spreekt
! s b No priority specified @ Sentiment .
v

Search results for "MINDZ tott" - (Total # of posts: 32)
a
a Unassigned Notes / Tage —

TWEET FROM: MINDZVOICE
-
Posted on May 25, 2009 at 5:11 PM c New content, not revie... Audit Trail

chaos? hitpJ//bit.ly/QJz4 M
¢ Not classified (%] Quick Close

f \
| ==}  [MINDZ.com|Blog: Blue Ocsan, co-creation: wie brengt orde in de - . "
Z No priority specified @ Sentiment

s 113 Updates: 1423 Sourca MINDZ twitter.com) '.)

\
W Following: 111
Notes / Tags

L RT @MINDZVoice
m over Linkedin htip://bit ly/5SKgBX YES, ik ben er bij

Drilling down from topic trends to river of news for a “peak” in our trends. The screen shown here is the “workflow”

mode, where tags can be assigned, relevancy can be determined and priority specified.

There is also something called sentiment, that is currently set manual, but Radian6 surely is working on some

algorhytm to automize this action.

When do I useit?
Whenever it's possible ! This is really one of the best widgets available, pure plain text is always the way you want to

see information.

But it really can become quite overwhelming, this day for instance, already has 25 pieces of information relevant to

my keywords setup.

And did I tell you any piece of this information can be send as a PDF/HTML report ? Even automated

within a certain interval !
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Dashboard - Topic Trends widget

Using this widget to compare “buzz” around certain brands, your company, the competition or the business is really
easy. Just setup a few good keyword searches and you're set to go. Now what makes this most powerful ? You've
guessed it, drilling down ! Check out the conversation cloud widget for example I created from one of the peaks.

Other widgets are also available.

- MINDZ vs. Seats2meet - (Total # of posts: 699) - K
34 \
32
30
28
26
24
22
=
é 20 n
g 18 |
=
3 16
2
7 14
12 A /\
A
10 MINDZ.com - cloud afgelopen w sek - X
8 alike iphone kunnin elhafiz road twitter internet robert
6 | zijn open dat attention music vincentariens mindzvoice
4 bass control mindz.com het www.mindz com keesromkes
2 drum blogpost met y'all hottest een summer radio
0 hellzyea mobile = monkey engel best bij
: , , mindz
May 10 (5:00 AM)  May 16 (5:00 AM)  May 22 (5:00 AM)
liveblog mixtape right great respect wilders niet skool
seats2meettott | MINDZ tott komen woor leve gewe  heb ity 63 g

When do I use this ?
As said, comparing certain “buzz”, or checking out when something interesting has happened at a certain point that
made us really interesting at that moment. Drilling down is easier as ever and this graphs can also be send on mail !
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Dashboard - Topic Analysis Wizard

A widget a bit less interesting, but certainly allows you to compare certain keywords to eachother and segment on
where is the most buzz, e.g. microblogging, blogging, pictures, photos etc.

Breakdown - (Total # of posts: 319) - XK

s2m buzz

Blogs
Mentions: 211 (6

s2m buzz

MM buzz

120

' Bar Pie J || Show All ltems

160 200 240

When do I use this ?
It gives me easy insight and another entrance into the “river of news”, where I use it for the most, just to check out
only twitter for a certain period of time.
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Dashboard - Conversation Cloud Widget

Spotting trends is easy using the conversation cloud widget, altough it's use is slightly less straightforward then other
widgets. It also needs a bit of work in your head to comprehend, drilling down into keywords (e.g. music/rock etc.) is
a bit harder to manage, and it also lacks excluding of common dutch words as of yet.

MINDZ.com - cloud afgelopen week PR " ¢
alike iphone kunnin elhafiz road twitter internet robert
zijn open dat attention music vincentariens mindzvoice
bass control mindz.com het www,mindz.com keosromkes
drum blogpost met y'all hottest een summer radio
hellzyea mobile i n dz monkey engel best bij
liveblog mixtape right great respect wilders niet skool
komen voor leve genre heb bit 'y ';;4,"

When do I use this ?

In combination with other widgets, like the topic trends widget, it creates an easy overview of the trends of that
moment. Mostly easier than diving into the river of news widget to create a general overview.
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Some little downsides, not only on their side, but also on mine :

- Can't check out the “workflow” entirely, lack of other users to collaborate with on tasks, just need a few more
people on radian6 for that

- Dashboards are easily filled on my 13" screen, don't want to think about working on this on a smaller screen,
however on my 24" beast it's really, really awesome and creates a great overview

- Pricing isn't transparant, same for their own website. Had no idea what to expect untill I had my session with the
(great) guys from Radian6

- Support is great, they’ll have to ofcourse with such a product, envious if they’'ll pickup this PDF ;) e.g. on twitter,
just had direct contact there.

I've got 6 days left to use this platform, I'm really envious in my results tomorrow, waking up and getting them in my
mailbox is really great, so I can directly jump into it.

Current Direct Competitors (although not all fit the same need)

- Cotweet.com, for checking on twitter
Collaboration is good, although in Beta, twitter integration is awesome and works really well, search is also very
powerfull

- Tracebuzz.com
Good search results, RSS integration, although not realtime results, just daily

- Google Alerts
Ah plain old google, hanging them into some yahoo Pipes makes it an even greater powerfull tool, although for the
more novice users it can be a pain to setup



